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Roadmap 

• What is the knowledge / practice divide? 
• Why is it a problem? 
• Why hasn’t it been solved? 
• How can we solve it?  



What do we mean by the 
Knowledge / Practice Divide? 

This is a business opportunity! 



Who Cares?  

Reinhart & Rogoff 
(2010)  
 
 
 

Lots of decisions were made based on  
poor information 

Herndon, Ash, & Pollen  
(2013)  



 
 

Why did everyone get this  
wrong? 



The Media Landscape 
Old World 

Everyone’s an Expert!  

So What’s the Problem? 

New World 



How do you find what you need in 
all the noise? 



Finding What You Need 



Finding What You Need 



Information at What Cost? 



Say What? 

“In equations 1 and 1a, the identification of cohort differences, or 
welfare reform, comes from the within-state differences in young  
adult outcomes before and after implementation of welfare reform (and 
conditional on measured characteristics.)”  
 
Kaestner et al (2003): “Has Welfare Reform Changed Teenage  
Behaviors?” 



Media Outlets are Hiring Experts… 



…Or Trying to be Experts Themselves 



Why This Hasn’t Worked 

Pundit 

Expert 

Academic 

Journalist 
Marketer 

Journalist 
Columnist 

Expert 



How Can We Make it Work? 

Convener Expert 

Academic 
Journalist 

Columnist 

Expert 



Why This Structure? 

Who’s “on assignment” anymore? 
 
 

Pick the right experts, and let them work 
 

 
Do the editors really know best? 

 
How to adapt to rapid changes?  



Questions to Answer 

How do you know who your audience is? 
How do you know what they want? 
How do you create and sustain interest? 
 

How do you find the right experts? 
 



How We’re Working On This 



Capitalize on this opportunity! 
 

Find (and translate!) the information your  
audience is looking for 

Pick the right experts, in the right fields 

Takeaways 



 
 

THANK YOU 
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