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We live in….. Flood of Data… 

Then Now 



Option 1 

And the situation is getting worse.. 

Over 600 years of time taken over by last 5 



How can we optimize data need and supply 

Action Item1 : Localize 

- Understanding culture and 
people saves time and effort in 
adopting new media marketing 
 

- Each region has unique reason 
for its local service existence 



Localization means different in every region 

Actors SNS DB of OBlisss Singers SNS DB of OBlisss  

Over 80k DBs of celebrities to use & monetize  



How can we optimize data need and supply 

Action Item2 : Analyze 

- Especially countries with vast 
internet population its hard to 
filter which to target/untarget 
 

- What looks positive needs 
second careful thoughts 
 

Korean Hater vs Korean ‘Culture’ Lover in China 

vs 



Targeting is painful.. 

1. Weibo User Monitoring Using Keywords       

2. Filtering with standard(authentication, gender, region, profile, follower no., tags, contents amounts)       

3. Target Marketing through Filtered Users 

1 

OBliss China SNS(Weibo) Analysis Tool 



How can we optimize data need and supply 

Action Item3 : Engage 

- Leading customers to produce 
information about your 
brand/company takes years of 
painful trial 
 

- What has already turned into 
negative is almost impossible to 
turn positive 

Kumho Tire case in China 



Engaging needs careful but fast approach 

1 
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1. Weibo Contents Monitoring       

2. Alert Report System 

OBliss China SNS(Weibo) Analysis Tool 



Option 1 

Is it still important? 

Marketing effect will come along 



Thank you 
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