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Video is the Fastest Growing Online Content

Figure 1 Forecast: Western European Online Content Activity, 2009 To 2014
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2007 2008 2009 2010 201 2012 2013 2014
News 48% 51% 53% 55% 56% 58% 59% 61%
Video 30% 38% 45% 51% 55% 59% 63% 67%
Music  30% 35% 39% 42% 45% 47% 49% 51%
Sports  20% 21% 22% 22% 22% 23% 23% 23%
Games 18% 19% 20% 21% 22% 23% 24% 25%

Source: Forrester Research Activity and Online Paid Content Forecast, 09/09 (Western Europe)
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Immersion

ROLLOVER FOR MORE DETAIL
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UNIQUE API-ARCHITECTED SOFTWARE IS THE CORE.
THIS FLEXIBILITY ALLOWS FOR VARIOUS STYLES OF INPUT AND INTEGRATION
ACROSS SOCIAL/AD NETWORKS AND CONTROL OF 3RD PARTY APPS.
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- COLLECT USABLE DATA



