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- INTERACTIVE

- PERSONALIZED

- EVERYWHERE

THE INTERNET IS:



THE INTERNET
EMAIL RETAILSOCIALSEARCH VIDEO



VIDEO GROWTH

SOURCE: FORRESTER RESEARCH, 2012



VIDEO AD GROWTH
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Video Ad Spend
CAGR = 26%

Internet 
Ad Spend

CAGR = 17%

SOURCE: eMARKETER JULY 2012
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INTERACTIVE VIDEO
EMAIL RETAILSOCIALSEARCH VIDEO



INTERACTIVITY

Flash overlays                                 Hotspots

Social Integration                         Custom build

Immersion                                                                                                                Cost



A D V E N T R



!!!!!!!!CASE STUDY
SUNDANCE CHANNEL - 10 MM IMPRESSIONS
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CASE STUDY
SUNDANCE CHANNEL - 10 MM IMPRESSIONS
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!!!!!!!!ADVENTR AS HUB
UNIQUE API-ARCHITECTED SOFTWARE IS THE CORE.

THIS FLEXIBILITY ALLOWS FOR VARIOUS STYLES OF INPUT AND INTEGRATION 
ACROSS SOCIAL/AD NETWORKS AND CONTROL OF 3RD PARTY APPS.

INPUTS

OUTPUTS

ADVENTR
Hand Gestures

Voice Recognition

Computer Input

Mobile

B. KRALL | CONFIDENTIAL



- CREATE PERSONALIZED 
EXPERIENCES

- MAKE SURE THOSE EXPERIENCES 
CAN FOLLOW THE USER

- COLLECT USABLE DATA

SUMMARY:
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- GO TO WHERE THE VIEWERS/
CUSTOMERS ARE

- COLLECT USABLE DATA
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